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Abstract

This research aims to investigate the impact of customer experience on revisit intentions to restaurants in
Benghazi, to achieve the research’s objectives, a descriptive and deductive approach was adopted. Data
were collected from a snowballs sample of (384) from customers of family-section restaurants in Benghazi
and analyzed by appropriate statistical methods. The results revealed that there were a high level of
customer experience and an average amount of revisit intentions by the research sample. Statistical analysis
indicated a significant direct positive impact of customer experience on revisit intentions. and the most
influential dimensions were Interaction with Employees, and the least influential dimensions were
Interaction with Other Customer. Considering these findings, the research recommends that restaurants
focus on improving food quality and service delivery, enhancing the internal environment, and
implementing tools to measure customer satisfaction and revisit intentions, such as surveys and analysis of
customer feedback and complaints through social media platforms. These practices are essential for
strengthening revisit Intentions.
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